
“The tools Yelp provides 
for tracking the success 
of our ad campaign 
prove that we are 
spending our money 
on engaging, ground-
level marketing”
-cary, owner

the challenge:

   
  

After 25 years in business, Spaghettini embraced 
the challenge of staying relevant to its loyal 
customers while attracting a new generation of 
diners. Recognizing Yelp’s growing popularity 
among patrons, Spaghettini capitalized on the 
opportunity to drive more business by enrolling in a 
Yelp Ads package.

the solution:
Spaghettini chose an annual advertising package 
that provided:

Since initiating Yelp Ads in October 2011,  
Spaghettini has seen a  67% increase  in user 
views of its Yelp l isting, and a  300% increase  
in mobile calls from Yelp users. (Calculations 
based on comparing performance the month before 
to six months after initiation of ad program).

•  Targeted ads when potential clients searched 
for ‘Italian restaurants’ or similar key words in 
and around Seal Beach
•  A dedicated account manager to help 

Spaghettini get the most from Yelp Ads, and
•  Business tools to allow Spaghettini to track the 

success of its ad program

client: Spaghettini category: Restaurants/Arts & Entertainment

link: http://www.yelp.com/biz/spaghettini-seal-beachlocation: Seal Beach, CA
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